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Data response 2
The growth of the middle market in China

For many years the big business story in China was
the growth of the luxury goods sector. Since late
2012, President Xi has made an impressive stand
against corruption in China, which seems to have
dampencd down spending. This has allowed the
biggest story of all to emerge: the rise of the middle
market. Think shampoo, chocolate and toilet paper
rather than Gucci bags and £50,000 watches. Table
26.5 tells the story: static demand for toilet paper
in the west (with a little bit of inflation), but surging
demand in China and India. In India, though, the
2008 starting point was 1.3 US cents per person per
year, which makes it hard to make much of a 76.9
per cent growth rate.

Note that the populations of these four countries are:
China 1.355 billion; India 1.24 billion; USA 320 million
and the UK 64 million.

$ per capita spending on toilet paper, 2008-2013

China India USA UK
2008 4.38 0.013 27.69 28.13
2009 4.81 0.015  28.69 289
2010 5.62 0.017 28.21 29.76
2011 6.81 0.02 29.24 30.12
2012 7.5 0.02 29.34 30.03
2013 8.33 0.023 29.74 29.85
2008-2013 % +90.2%  +76.9% +7.4% +6.1%

Table 26.5 $ per capita spending on toilet paper, 2008-2013

(source: Euromonitor Reports. © 2014 Euromonitor. Reprinted
with permission from Euromonitor)
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Questions (40 marks; 45 minutes)

1 a) Calculate the market size for toilet paper in
each country in 2008.

b) Calculate the growth in the market between

2008 and 2013 for China, India and the UK.

c) Assess the conclusions that might be
drawn from that data by the chief executive
of a UK-based producer of a major brand of
toilet paper.
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(12)

Using extrapolation, evaluate the extent
to which India might have better growth
prospects than China in the future of the
market for toilet paper.
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