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Starter
Tick the products that you would buy.
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· Do all products have the same customers?
__________________________________________________________________________________
· How many ways can you think to segment customers? e.g. Age
__________________________________________________________________________________
· Does the type of customer affect the way we “speak” to them through marketing?
__________________________________________________________________________________



Write your definition of promotion here:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Types of promotion








	#1 Personal selling
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	#1 Personal selling - salesmen
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	#2 Direct marketing
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	#3 Above the line advertising (ATL)
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	#3 Above-the-line advantages and disadvantages
	Advantages



















	Disadvantages

	#4 Below the line Advertising
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#4 Below-the-line advantages and disadvantages








	Advantages
	Disadvantages





















	#5 Public Relations
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	#5 Public relations long-term
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	#6 Sponsorship
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Sales promotions
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Digital communications
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Write your definition of branding here:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Brands introduction
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: Image result for nestle logo]Manufacturer / corporate branding
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
	
[image: Image result for benefits]
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[image: Image result for kitkat logo]Product branding
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Kitkat is __________ 
· Galaxy is ____________ 
· Dairy milk is ___________


	
[image: Image result for benefits]
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[image: Image result for smartprice logo]Own brand products
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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[image: Image result for ol;dspice logo]Rebranding

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


[image: ]Rebranding




________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: Image result for ol;dspice logo]Rebranding Example – old spice
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
The benefits of strong branding

[image: Image result for iwatch logo]Added value
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Ability to charge premium prices

[image: ]How many of these are a brand name?

	
	Brand name yes or no

	· Chapstick
	

	· Sellotape
	

	· Sharpie
	

	· Jacuzzi
	

	· Velcro
	

	· Jet ski
	

	· Bubble wrap
	

	· Onesie
	

	· Band-Aid
	

	· Post-it
	

	· Tarmac
	



Reduced PED
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





[image: Image result for brand sponsorship]Ways to build a brand:

Usp / Differentiation




Advertising




Sponsorship



Social Media









[image: Image result for celebrity brand sponsorship]





Changes in branding and promotion to reflect social trends

Viral Marketing








Social Media








Emotional Branding
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Old Spice




image27.jpeg
& iWatch




image28.png




image29.png




image30.png
MOET & CHANDON

ROGER FEDERER

Welcome to our
iconic new brand ambassador
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Extract A
Sony launches PlayStation 4 (PS4) at a price close to cost

The video games console market is very dynamic. There are three main console
manufacturers: Nintendo, Sony and Microsoft. A console war started in November 2013
when Sony launched the PS4, followed one week later by the release of

Microsoft’s Xbox One.

Experts consider the PS4 to be the most powerful video games console ever produced.
The global mark-up per console is surprisingly low at 4.2%.

Component costs US dollars ($)

Electrical components 348

Controller 18

Box contents 6

(Source: adapted from http://allthingsd.com/20131119/
teardown-shows-sonys-playstation-4-costs-381-to-build/)
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ExtractA
Importance of promotional activity in the UK crisp market

The UK crisp market is very competitive despite the presence of a clear market leader,
Walkers, owned by US multinational Pepsico. Commenting on the UK crisp market,
Marketing Director of Burts Chips Ltd, Leanne Bramhall, stated, ‘The most depressing
factor about the UK crisp market is the need for constant promotional activity to drive
sales. This has resulted in niche premium crisp manufacturers suffering’ This is despite
market research showing positive economic growth forecasts. This research also shows
the crisp market reaching total sales in excess of £1bn in the UK during 2013.

(Source: Leanne Bramhall, Marketing Director, Burts Chips Ltd)





image35.png
Assess two implications for UK crisp manufacturers of the need for ‘constant
promotional activity’ (Extract A).

(8)
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Edexcel A2 Business
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Maltesers take top spot in UK chocolate market in 2015

S52weeks
Position Brand Manufacturer | 1014/09/14
revenuein £m
1| Matesers Mars UK Ltd an 497
Mondslez
2| Cadbury’ Dairy Milk (COM) 54 '
3 Galay Mars UK Ltd 07 65
4 snickers Mars UKLt B 350
5| Marsgar Mars UK Ltd 05 25
6 mams Mars UKLt 23 21
Mondelez
7 | combuttons i 24 27
5 Twix Mars UKLt 244 29
Mondslez
o | Mondelez 207 25
10 Kinder Surprise FerreroLtd 107 20
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Using the data in Extract A, assess two benefits of branding fora chocolate:
manufacture,such as Mars UK Ltd.
®
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Mumtaz Food Group

Mumtazis an Asian food producer in Bradford. t i  privata limited company owned
and run by the Akbar family. Established s 2 akeaway restaurant n 1975, it now owns

three restaurants and food procassing factories that make ready meals. It has always used
internal finance to establish and grow the business. B

Mumtaz has sales revenues of around £25m. Unlike many of its rivals that produce
raady meals for the supermarkets'own label brands, Mumtaz sells most of s products

under the Mumtaz premium brand name. Asda, Morrisons and Tesco are among the
supermarkets that sl Mumtaz products and they are lso sold in more than

40 countris. The ready meals part ofthe Group is growing by 15-20% a year. 0

1n 2006, 2 new product range of Halal baby food was launched after Mumtaz became
aware of how difcul it was for Muslim parents to find Halal baby food. Today, oughly
halfof all Mumtaz baby food s bought by non-Muslim customers.

Mumtaz intends to continue to expand by organic growth. It recently opened a
sacond factory in Bradford to meet the ncreased demand for s ready meals. It s also s
considaring setting up manufacturing operations i Asia.
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"Mumtazs aim i to become the UK markt leader in Asian ready meals.
To achieva this, it could produce own label ready meals for supermarkets or focus on
selling more Mumtaz premium brand name products.

(@) Evaluate thes two options and recommend which is most suitable for Mumtaz to
achieve its aim.
)
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