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Starter
· When choosing a new pair of jeans, would you buy them based on: 
· Design or style
· How hardwearing they are
· How cheaply they can be made, so how much they cost you?
· Choose one


Definition of product and service design:
____________________________________________________________________________________________________________________________________________________________________
1
2
3
Design Mix
[image: ]Aesthetics





· Consumers are asked through marketing ______________ about their feelings towards products: how the product looks, tastes, ________________
· Aesthetics can mean how the ____________________ respond to the product e.g. the smell of a scented candle
· More stylish and beautiful products tend to ________________ better and can charge a ______________________ price
· Aesthetics can even be the _______________________ attachment that the customer has with the ______________________ 


[image: ]Function, purpose…

· Will the product or service be fit for ______________________?
· What does the _________________________ do? In a Dyson vacuum cleaner, it is designed to clean without needing a bag inside which lost suction when it got full
· How well does it __________________________?  In a car this may be its mpg (miles per gallon, the higher the number the less petrol it will need) or its top ______________________________ 
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· Questions the design team might ask the _______________________ department…
· What is the minimum ____________ that we can make this product for whilst retaining ___________________?
· Can it be made __________________?
· Can it be produced for a lower cost than the ___________________________?
· Lower cost of production will mean competitive advantage for the business – they can pass on lower prices to customers, making the product more _________________

Changes in the elements of the design mix to reflect social trends
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Bespoke design
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________




[image: ]Standard design
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________













Design for waste minimisation


____________________________________________________________________________________________________________________________________________________________________
[image: ]Reuse
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: ]Recycle
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: ]Ethical sourcing
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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Extract E
Jaguar Land Rover to create 1,300 UK jobs to build new car

Jaguar Land Rover plans to create 1,300 new jobs to build Jaguar’s first Sports Utility
Vehicle (SUV) at its Solihull plant in the West Midlands.

The firm has already started investing £1.5bn in the Solihull plant to allow it to increase
production, and it said its workforce there had almost doubled over the past three years
to 9,450. The current employee status of Jaguar Land Rover is 30,500 people in the UK.

The car is called the Jaguar F-PACE, will be based on its C-X17 concept car which was
first launched at the Frankfurt motor show in 2013. The new model is due to go on sale
in 2016. The UK executive director of Jaguar Land Rover, Mike Wright, told that the new
vehicle would not be efficient. He said,

“We spend about £3.5bn on our product investment each year and one thing that we
really focus on is making sure that our future cars are both economic in terms of fuel
economy, in terms of CO2 emissions.”

(Source: http://www.newsnish.com/business/jaguar-land-rover-for-
creating-1300-uk-jobs-in-order-to-build-suv/ 3 July 2015))
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Extract F
Market growth for Jaguar Land Rover

Jaguar Land Rover said it had sold nearly 500,000 vehicles globally last year — a rise of
9% year-on-year — and the fifth consecutive year that sales have grown. China saw the
strongest growth, with sales up 28%, while in the UK sales rose 7%.

(Source: http://www.bitterwallet.com/jaguar-land-rover-bring-the-jobs/82583 13 January 2015)
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Using Extracts E and F, assess the likely importance of cost in the design mix for
Jaguar Land Rover.
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Extract B

Eating behaviours at fast food restaurants

Which of the following statements, if any, apply to you?

Concerns about the healthiness
of fast food have caused me to
limit the amount | eat

Meal deals at fast food
restaurants make me eat more
than | usually would

I have ordered healthier dishes
at a fast food restaurant

Ionly eat gourmet burgers
when | can afford it

I have switched from fast food
restaurants to gourmet burger
restaurants

None of these
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Extract C
‘High frying’ Norwich entrepreneurs

Lord Somerleyton and his business partner Toby Marchant opened Hot Chip in Norwich
in June 2013. Within a year, it had won best chip shop in Norfolk at the National Chip
Week awards.

They now plan to open a Hot Chip Saloon; to target the late-night economy. Lord s
Somerleyton said:“Before we can turn Hot Chip into a national brand we know we need
to have between three and five successfully trading shops”

The entrepreneurs also hope to open a Hot Chip van. The idea came from visiting Great
Yarmouth's chips stalls and the incredible success of chips as a meal in themselves on the
continent. Lord Somerleyton said: “We went around 30 to 40 fish and chip shops in East 10
Anglia and found as much as 50% of their sales were just portions of chips.”

Hot Chip sales data showed that chips and cheesy chips had initially been most popular,
but customers were increasingly trying more adventurous toppings and sauces, such as:
hot salt beef, gherkin relish, melting Swiss cheese and mustard mayonnaise.

(Source: adapted from © 2017 Archant Community Media Ltd)
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(b) Using Extracts B and C, explain one way in which Hot Chip could change
elements of its design mix to reflect eating behaviours at fast food restaurants.




image2.png
Edexcel A2 Business




image3.png
Revisionstation




