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Starter
· When you buy your first car – what colour will it be?  ______________
· What if you could only have one colour, what if there was no choice?
· ___________________________________________________________________________

[image: http://www.barefootsworld.net/tpics/fordmodelt.gif]                Write a definition of production orientation here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]More product orientation examples:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



[image: ]Product orientation – Gillette




________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Definition of market orientation:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Why is ASDA chosen by you an example of market orientation?










[image: ]




Market or product orientated:
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Benefits to business of effective market research:

















Benefits to a business of researching their market:
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Write a definition of primary market research here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





[image: ]What is primary research?




________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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Primary Research methods:
	Questionnaires (surveys)
	



	Observation
	



	Customer interviews
	

	Test Marketing
	

	Focus groups
	



 Write a definition of secondary research here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Secondary research methods:

	Government Sources
	


	Trade Publications
	

	Market reports
	

	Internet sources
	

	Newspapers / Magazines / TV / Radio
	




[image: ]                           Qualitative research



________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Quantitative research 



________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Sampling
· Sampling is the process of choosing the _____________________ people to be part of the research
· For example: ________________________ is a pet food manufacturer, they would only want to sample __________________ owners in their research


Sample size
· A sample size is the number of people who are ________________________ during the research
· The sample size needs to be _____________________ enough that the data has statistical ______________________ and can be useful to the business for _________________________ making

Bias
· Bias is when research __________________________ cannot be ______________________________ because of the way the research has been carried out. This can be through;
· _________________________ bias 
· Biased _____________________________ e.g. “You really like shopping at the co-op don’t you?”
· ________________________ bias e.g. They already use a different product or work for a marketing company








[image: ]Websites
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Social networks - twitter




________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



[image: ]Business databases

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

[image: ]              Write a definition of market segments here:

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Segmentation by location
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Which location segments are these products aimed at? 
	[image: ]
	

	
[image: Image result for scottish products]
	

	[image: Image result for welsh products]
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[image: Image result for beach towel set]
	



[image: ]Market segment demographics
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________




[image: ]Segmentation by lifestyle

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Segmentation by lifestyle

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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Segmentation by lifestyle – look at the 4 photos and describe the lifestyle segment that the holidays are aimed at. Try and say more than just the age of the segment, what kind of lifestyle do they enjoy?


Segmentation by income
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What income groups are these products aimed at?








[image: C:\Users\Sarah Hilton\Downloads\photo-collage (9).png]





















Segmentation by age
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
What segmentation age do you think these products are aimed at?
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Discussion – can you explain why Kellog’s has so many different brands in its portfolio?  Why don’t they just produce one cereal and we all have to eat it?
[image: Image result for kellogg's range]





_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Which age segmentation? Use the space to explain why. 

	
[image: ($15, amazon.com)
Get her a little something to help keep her first dorm room clean — just don't take it personally.
]
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Segmentation by gender
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Which gender segments are these products aimed at?
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Evaluate the extent to which Devanisoft is a product orientated business [12]
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ExtractA
YOTEL

YOTEL is 2‘micro’ hotel brand found at London Gatwick, London Heathrow and
Amsterdam Schiphol airports. Each hotel has a 24/7 automated check-in and between

30 to 50"cabins'with luxury bedding and free Wi-Fi. Cabins are bookable by the hour,

often with different guests using the same cabin over a 24-hour period, all of which have

tobe serviced by YOTEL staff. s

Occupancy rates are high. YOTEL claims a first class hotel experience at an affordable
pricefin a highly saturated accommodation market.

YOTEL has generated significant demand from corporate travellers, and won
Business Hotel of the Year in 2009.

In 2011, the company expanded its market and opened 2 669-cabin hotel
Times Square, New York City, with a 4th floor space that includes bars,  restaurant,
lounge and the largest hotel terrace in NYC.

YOTEL continues to be a niche market product. It plans to open a 600-cabin hotel in the
centre of Singapore in 2018, plus larger airport venues worldwide.

(Soutces: adapted from wwwwyotel.com and www businesstravelnews com)
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Evidence A - Nina Devani, DevaniSoft
Meet the 16-year-old schoolgir juggling a tech startup with AS levels.

111 Challenging the raditional
entrepreneural tereotype, Nina Devani

s the teenager who founded her

business DevaniSot aged just 14,

Speciaising in computer securty
software, Nina launched the company's
frstappPrompt Me Nina'aftr hr father’s
Facebook account was hacked. Having
had trouble remembering his different
passwords, Nina came up with a solution

She designed an app to promp you on both usernames and passwords without having
0 give away your actualpasswords.

Nina rased £10.000 from a venture captalit to start the business and says the company.
has been ‘profitable sinc tslaunch” but s he get-up-and-go attitude that commands.
praise. The teenage entrepreneur says business has been her ‘passion’ since she was
realy young and belives in making things happen rather than dreaming

3bout ther.

However,Nina states that startng a businessatsuch ayoung age hast always been
sy I takes hard work and perseverance to make those dreams into a realty”

With five employees and an additionsl 10 consultants working for her,Nina appears
10 have the business abilty that willsee her gofr. She s currently working on new
procducts toaunch ater thisyear and she hopes these il be a huge success. She plans
10 expand her skils set n the future by studying economicsat niversity.

‘Shortsed forthe Natiest Everywoman Awards 2014, the awards’ youngest ever finals,
Nina points out that being a young entrepreneur has meant lss people take you
seriusly* bt stilladvises others to follow n hr footsteps: I realy ets you on theright
path forthe future and secing your deas tur nto arealty develops a realy strong sense
of independence and satisaction”

Whether o not Nina willbecome a millonair from DevaniSots uncertin but with 50
‘much focus, ambition and determination, we certainly think Nina Devani s a name we'l
be hearing more of

Source: adapte rom @ starupcouk)
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