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Starter - What do these 10 companies have in common:
1. Nestlé
2. Monsanto
3. Amazon
4. Shell
5. Tesco
6. Barclays
7. Exxon
8. Wal-Mart (ASDA)
9. Coca Cola
10. Primark





Write the definition of ethics here:
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________


[image: ]Ethical decisions 
· Businesses want to appear to be doing “the right thing” but this is not always possible if they wish to make a _____________________
· Often there is a ____________________ between ethics and profitability (compromise)
· A prime example of a pharmaceutical company’s exploitation of medicinal availability is GSK created a ________________________ of HIV/AIDS medications in South Africa that resulted in drug availability to only 10% of the people who _________________ it.
[image: ]
Ethics vs profitability – Deepwater Horizon
· 2010 BP oil rig Deepwater Horizon caught ________
· 11 men lost their lives
· Obama said it was “the worst ___________________ disaster ever”
· Millions of gallons of ____________ spilt into the Gulf of Mexico
· All due to __________________________ by BP, failure to invest in training and health and safety
· Worst affected – _____________________ and residents of the Gulf
[image: Image result for nestle]Nestle –profit before ethics
· Nestlé has been voted the ___________________ ethical company of the last 25 years by readers of Ethical Consumer.
· The ________________ food company 'won' with 15% of the vote, finishing just above Monsanto (14%) and the UK's number one tax avoider Amazon (12%).
· Nestlé is currently subject to the longest ever running consumer boycott. For over 20 years ________________________________ has called a boycott of the company for its irresponsible marketing of baby milk formula, which infringes the International Code of Marketing of Breast-milk
Ethics vs profitability – VW
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Video notes here:




Ethics vs profitability – Monsanto 
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Video notes here:
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[image: ]Pay and rewards
Executive pay vs employee pay
[image: ]_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Bankers bonuses
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Sponsorship
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]Corporate social responsibility (CSR)
CSR defined
[image: ]_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

CSR and us
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
[image: ]CSR approach
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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Corporate social responsibility:
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Advantages of a CSR approach:
	Happy customers
	


	Happy staff
	


	Happy investors
	

	New products new markets
	

	Good PR
	

	Happy community
	

	Happy suppliers
	

	Cost reductions
	










Disadvantages of a CSR approach:
	Fad?
	



	Motive?
	

	Cost?
	

	Care?
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Young’s Seafood Limited

Youngs Seafood Limited is the leading UK fish and seafood processor, providing frozen
and chilled, branded and retailer branded fish. Its teams create over 2 000 different
products including smoked salmon, breaded scampi, fish pies, battered fish and fillets.
Fish can play an important part in a healthy diet and official health guidance suggests
that people should try to eat fish at least twice a week.

The following table shows the turnover and profit for Young’s Seafood Limited in 2011
and 2012.

January to January to
December 2011 September 2012
Turnover £458m £425m
Operating profit £9m £7m
Operating profit margin 1.97% 1.64%

(Source: adapted from www.youngseafood.co.uk/about us)
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Evaluate the environmental and ethical factors that might affect the success of a
business such as Young’s Seafood Limited.
(20)
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Evidence B
Conditions in Chinese Toy Factories Brutal, Group Says

China Labour Watch (CLW), a US-based workers’ rights group, said in a recent report that it
found “brutal conditions” and exploitation of labour at eight Chinese factories that make
toys for multinational corporations including Walt Disney and Hasbro. It said they paid “little
attention to the most basic standards of the country; wages are low, benefits are
non-existent, work environments are dangerous and living conditions are humiliating”.
CLW called on the companies to take steps to improve standards.

Disney said it and its partners took claims of unfair labour practices very seriously,
investigated allegations thoroughly, and took remedial action. Hasbro said it would
conduct a thorough investigation.

(Source: adapted from http://articles.latimes.com/2007/aug/22/business/fi-toys22)
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Evaluate the likely value of an ethical trading policy for multinational corporations
such as Disney and Hasbro.
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Evidence G

Corporate Social Responsibility
The Group prides itself on maintaining high standards of integrity and honesty in
carrying out its business activities. The Group expects the support of its managers,
employees, suppliers and associates in pursuing these goals.

As a global retail clothing business, the Group acknowledges and takes seriously its role
and responsibilities and aims to ensure that its suppliers and manufacturers comply with
local and international legislation and adhere to international recognised standards of
best practice in ethical trading. As such, the Group takes a ‘hands-on’ approach in being
actively engaged in visits to all locations to ensure products are sourced from responsible
business partners.

The Group has recently been accepted as a full member of SEDEX - the Supplier Ethical
Data Exchange — a membership organisation for businesses committed to continuous
improvement of the ethical performance of their supply chains. SEDEX focuses on four
pillars: labour standards, health and safety, environment and business integrity.

Utilising the SEDEX system and tools, the Group is commencing a programme of
activity to engage with its suppliers in the formal assessment and, where necessary,
the improvement of its operations such that they meet a minimum set of acceptable
standards.

The Group expects its suppliers to adopt and apply fair and ethical labour practices
respecting the fundamental rights of their employees based on the principles and
conventions of the International Labour Organisation as incorporated in the Ethical
Trade Initiative Base Code. These include no forced employment, freedom of association,
healthy and safe working conditions, no child labour, fair wages, reasonable working
hours, no discrimination and no physical maltreatment.

(Source: adapted from SuperGroup Share offer prospectus 2010)
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Evaluate the importance of Corporate Social Responsibility to SuperGroup’s
stakeholders.
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